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AGREEMENT WITH THE STUDY’S 
RECOMMENDATIONS

That we need to involve the private sector earlier in the cycle 

of services negotiations

That we need to simplify the roles of government agencies, and to consolidate 
negotiations in one agency- the Department of Trade

That we need to capacitate our services providers especially MSMEs 



AGREEMENT WITH THE STUDY’S 
RECOMMENDATIONS

The lack of these key structural pre-requisites creates frustration representing 

the country in ABAC and APEC meetings

The lack of these key structural pre-requisites must make it difficult to negotiate 

an agreement without a goal clearly defined “all of government and private sector” 

mandate. 



The underlying goal of ABAC members is to advocate for policy to gain                

access to markets for their products and services



What we are missing are the big hairy audacious goals for the products 

and services we are selling … the fundamental reason why economies jump 

into free trade agreements



Perhaps our successful growth as a consumer economy is to blame. 

The Country does not have a focused and aggressive resolve to develop, brand, 

promote and sell our products and services to markets outside our country

How do we differentiate our products and services? Are we competitive with 

other countries? Are we aiming to be number one in the region? 



RECOMMENDATIONS

We must go beyond involving the private sector earlier- but must be a very 

focused  and strategic “all of government, private sector and civil society”

approach to identify and develop the key areas we aim to excel in

This approach  would address the weaknesses identified in the paper: 

lack of branding and infrastructure to have the scale and sustainability to make us 

truly competitive

This effort would also give a clear answer when investors or foreigners ask, 

“What drives your economy”?



We can learn from many successful economies that have very clear unique selling 

propositions of the products and services they are selling

The most inspiring examples are the smallest economies: Singapore, Hong Kong, 

Brunei and New Zealand who are always the first economies at the negotiating 

table 



Inspiration from New Zealand

New Zealand has 27 million sheep 

and a population of five million – so 

they must have access to foreign 

markets 

New Zealand Lambchops

New Zealand  wine, 

New Zealand kiwi

New Zealand film and post-

production services

New Zealand creative and 

technology industries. 



Inspiration from Korea

Korea has an “all of economy” approach 

to their music and entertainment 

The quality of the production reflects 

the involvement of many agencies 

of government cutting across 

taxation, incentives, cultural, food, 

education, tourism.



Inspiration from Peru

Peru is determined to balance their 

commodity trade with agricultural 

production and exports. 

They serve avocado during every 

meal. The tour guide, the taxi driver, 

the trade minister all speak with 

great pride about their avocados. 

They never serve wine at 

receptions… only their locally made 

pisco. 



We must learn from this and proudly 

serve Philippine rum instead of 

wine…. with banana chips…. while 

publicly tracking our share of 

bananas markets around the world

However, we cannot achieve this 

with piecemeal efforts by large 

and small exporters
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Goal

Organizing Force in Economy

Industry Organizations

Production and 

Variety of Products

Product Development

Communication 

Strategies

A CLEAR VISION

WE ALL BUY INTO

Crystalised Imagination



The Organizing 

Force

GOVERNMENT

The Entrepreneurs 

with capital and energy 

BUSINESS

The Talent Pool

LABOR &

THE PEOPLE
Capacity building 

and new product 

development. 

EDUCATION 

AND 

INNOVATION
People need to 

know about the 

opportunities. 

COMMUNICATION

Rally the Network of Productive 
Capability





MARITIME
PHILIPPINES

SHIP

REPAIR

DOMESTIC

SHIPPING

PHILIPPINE FLAG 

INTERNATIONAL 

REGSITRY

SHIP

MANAGEMENT

SERVICES

HUMAN 

RESOURCES/

MANNING KPO

OTHER SERVICES

INCLUDING

R&D

TRAINING

AND EDUCATION

SHIP

BUILDING

Maritime Philippines



Shipping in PJEPA 

The recently passed PSA effectively removed 

ownership restrictions for domestic shipping 

yet the PJEPA agreement states that:

“In the case that services are supplied 

through the use of ship flying the flag of 

Japan, the ship must be owned by: 

(a)  a natural person with Japanese nationality; or

(b) a juridical person established under Japanese law, 

with all representatives (“daihyosha”) and not less 

than two-thirds of executives administering the affairs 

of the juridical person (“gyomu-wo-shikkosuru

yakuin”) having Japanese nationality”.  



Construction Industry

Instead of negotiating for the entry 

of Filipino workers into other 

countries, build the sector and 

negotiate for services with workers 

based at home

This ambitious goal requires cross-

cutting policies since and shall 

require very high specifications from 

government procurement so 

construction companies can build 

their track record



INVESTORS

AND CAPITAL 

WILL COME

INFRASTRUCTURE THAT IS NEEDED

GLOBAL TALENT SEE THE 

PHILIPPINES AS A LOCATION 

OF CHOICE

THE YOUTH WILL TRUST 

AND BELIEVE

POLICY MAKERS WILL SEE 

CROSS CUTTING POLICY NEEDS

SCHOOLS WILL KNOW 

WHAT TO TEACH 

R AND D AND 

INFRASTRUCTURE 

WILL BE GUIDED BY 

GOALS

A CLEAR GOAL FOR A SERVICE SECTOR WILL INSPIRE 
EVERYONE

THE DIASPORA CAN EARN, LEARN AND 

RETURN TO GROW THE SECTOR



NEGOTIATORS WOULD 
BE GUIDED 
ON THE TERMS THAT 
OUR SECTORS NEED 
TO ENTER NEW 
MARKETS

from tactical to strategic to global 

positioning vis a vis competition

to develop the country towards a 

path to sustainable prosperity



THANK YOU


