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Digital
Public
Pulse

An interdisciplinary research
collaboration that inquires about
the intersection of digital publics,
social networks, and media
convergence.

The project examined the
networks, conversations, and
interactions of users in Facebook,
Twitter, and YouTube related to the
2022 Philippine General Elections.
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Digital
Public
Pulse

Who are the influential
actors in election-
related discussion on
digital media?

How do they talk about
the elections on social
media?
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Mapping the
2022 election
landscape on

the digital
public sphere

We monitor actors and how they
communicate their interests and
agendas online.

Our findings are not representative
of the Filipino population, but a
manifestation of the social relations
among different members of
society on digital media.
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The research is a characterization of
the interplay of social processes online
that shape political discourse, not a
dipstick of public opinion.
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We monitored election-related public posts on social media,

specifically, Facebook, Twitter (now X), and YouTube.

4 ) 4 )
Social network analysis to Topic modeling and sentiment
examine influential actors in analysis to examine top-line
online media conversations in digital spaces
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Machine learning and . Textual analysis to characterize
manual coding to classify é online conversations about
actors online politics
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KEY FINDING 1

Fluctuating
prominence of

mainstream
media

» Mainstream media is still a
dominant actor in digital spaces

* Their gatekeeping function is
bypassed by politicians and other
political actors

» Partisan communities engage with
partisan sources rather than
Mmainstream news
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C1Accounts and news
media aligned with
Bongbong Marcos and:- -
Sara Duterte N

C2 Accounts aligned with
Leni Robredo with some
mainstream media

Facebook

sharing network
February to May 2022

PIMIT]

ABORATORY

Note: Clusters numbered based on size (Cluster 1as the biggest)




C1Accounts and news
media aligned with C7 Facebook
Bongbong Marcos and: o | accounts aligned
Sara Duterte g \ 7 - e with Ping Lacson

C6 Vloggers
C2 Accounts aligned with
Leni Robredo with some
mainstream media
C5 Facebok
accounts aligned
with Manny
Pacquiao

C8 Facebook
accounts aligned
with Mike Defensor
and Quezon City
community

C3 Non political
Facebook accounts

C4 Isko-aligned

accounts p
LABORATORY

Note: Clusters numbered based on size (Cluster 1as the biggest)




* Influencers, content creators,
o ordinary users, ‘gray actors’, and
Emerging

native social media pages
©oy o become influential in shaping the
pOIltlcaI election discourse online
* They use their knowledge of the
platform to frame social issues,

promote partisan narratives, and
launch political attacks

intermediaries
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C5 Mainstream news
media

YouTube .
Recommendation *

network
February to May 2022
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Note: Clusters numbered based on size (Cluster 1as the biggest) LapoRATORY




C7 Political opinion |
videos and N\ R
Entertainment viogs '

C6 OFW vloggers

C8 Political opinion videos,
webinars, gaming & sports
C2 Marcos Jr./Duterte
aligned media sources
and hyperpartisan
channels

C5 Mainstream news
media

C1DepEd/electoral process
tutorial channels

C9 PNP-AFP
cluster
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Note: Clusters numbered based on size (Cluster 1as the biggest)



PINAS INSIDER USAPANG BALITA

LTI THITAD Y ITHLT Y LAGOT! LENINILAGLAG NG DATING NPA? | TTTYTTTUTTTE YT T DEBATE NAPUNTA SA PANINIRA KAY BBM ANG

A A L AR ae] SMARTMATIC GAGAMITIN NG NPA PARA MANAL.. RSN TI TN TN A LGl PLATAPORMA / ISKO, LENI, LACSON, CARPIO...
= 78K views * 3 months ago f 56K views + 3 months ago

% PINASINSIDER @ @ USAPANG BALITATV

4 ‘ Matatandaang isiniwalat mismo ni Pangulong Duterte at senador Ping Lacson na ayon

pa sa kanilang intel ay napasok na ng npa U-B News PH is about selected video clips of latest news, speeches and interviews of

President Rodrigo Roa Duterte, and a news .

BEM RUMESBAK KAY 1SKO [t e e TATUTAL ST DEEATE - T

ISKO SINRAAN SI BBM PARA MAPAANGAT SA SURVEY? BILLION ESTATE TAX ISSUE NI BBM PARA.. TN N O AT L TR T R s ol BBM / PACQUIAO / LACSON-SOTTO...
43K views * 3 months ago i 53K views + 3 months ago
203B ESTATE TAX | M rinasINSDER © @ USAPANG BALITA TV

MAGBYAD KABBM
: 4 Tinawag na fake news ni Bongbong Marcos ang pahayag kamakailan ni Isko Moreno

X U-B News PH is about selected video clips of latest news, speeches and interviews of
na mayroon di umanong mahigit dalawang

President Rodrigo Roa Duterte, and a news .

HALA! MATAPOS SABIHING MAGNANAKAW AT ANAK NI LENI HULI NG NETIZENS RRailtSiiseiziie BRI VT

PAGQI"NI NILI
KAPAPASOK LANG NA BALITA APRIL 5 p7¥)  NETIZENS SA PANINIRA KAY BBM / KA TUNYING...
ORI Yy VV/ALANG BOBOTO KAY BBM | PACQUIAO. . TR SR R
12K views + 3 months ago I 'GUIDELINES it iy | . 7KV onths ag

@ USAPANG BALITATV

' BALlKTAr?
o YATA MANNY » B PINAS INSIDER ©
- e

BuBn lA"G A“G ?“? Manny Pacquiao kahihiyan ang |nal?ot matapos nitong sabihing bobo lamang ang

Bﬂ B@ i @ @ﬂ 'T’ [‘5 B m boboto kay Bongbong Marcos na di umanoy

U-B News PH is about selected video clips of latest news, speeches and interviews of
President Rodrigo Roa Duterte, and a news ..
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Facebook coordinated
inauthentic behavior
network

These ‘non-political’ actors
have also formed a distinct
community within the election,
ranging from ‘hugot’ pages,
meme accounts, to
entertainment, gaming, and
vlogging accounts.
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KEY FINDING 3

Civic politics
superseded by

celebritized
politics

* Entertainment personalities,
media, and fandoms have
become powerful and visible
figures in digital media that bridge
political disinterested audiences
to political affairs

 Limited presence of civic
organizations and progressive
groups
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Actor distribution on Facebook

Facebook Pages about politics an...
Facebook pages about other topics
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Actor distribution on Twitter
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Actor distribution on YouTube
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Per quarter centrality of civil society actors
across platforms
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____KEYFINDING4
Political
turfing by
activating and

consohdaﬂng

”
-

" -

* Networked consolidation and
activation of massive and multiple
communities enables online
political turfiing

» Accumulation of political capital
online

» Strategic consolidation of existing
communities and cultivation of
new ones online
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Facebook

sharing network
May to July 2021

C7 Marcos alignhed
accounts
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Facebook
sharing network

August to October 2021

C2 Facebook accounts ;5,,
aligned with Moreno,

Lacson, and Rodrigo
Duterte

C1News media and
Facebook accounts
aligned with Marcos,
Sara Duterte, Bong Go &
Rodrigo Duterte
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C1Accounts and news
media aligned with
Bongbong Marcos and
Sara Duterte

Facebook

sharing network

November 2021 to
January 2022

@0

UP cMcC

DEPARTMENT OF

Research

|I.AB°RA'I'°IIY




C1Accounts and news
media aligned with
Bongbong Marcos and: A
Sara Duterte |

Facebook

sharing network
February to May 2022
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Twitter interaction

network
May to July 2021

C21Sambayan, the

- opposition, opposition
—*— supporters, and
opposition detractors
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Twitter interaction NS A

network
August to October 2021

A~
i’_ | 4
B C5 Leni-Kiko Tandem,
! Isko Moreno, and
COMELEC
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C1 Entertainment Media
& Robredo supporters

Twitter interaction N

network

November 2021 to January
2022
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C2 Mainstream Media
and Robredo-related
accounts

C4 COMELEC officials

and Robredo-related
accounts

Twitter interaction

network
February to May 2022

i | C1CNN Philippines,
‘ Inquirer, and Robredo
supporters

upeme...
. é‘% Commumcatlon p
Research I.ABORATOIIY




Key findings

Election discourses
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@ ABS-CBN News &
| @ABSCBNNews

Robredo on Duterte's possible VP run: 'Sana hindi niya
pagdaanan pinagdaanan ko'

NEWS(5)

file photo: PCOO

|Gusto ko rin maipaabot sa ating
mga health worker na alam mo,
sa totoo lang, kung may pera
lang talaga, kung may pera
lang, hindi namin pigilan,
Jibigay namin lahat 'yan. Tutal,
‘anuhin man namin 'yang pera

X sa kamay namin?

news.abs-cbn.com
Robredo on Duterte's possible VP rur
Vice President Leni Robredo, who w.
Duterte's criticisms said Tuesday sh{

4:25 PM - Jul 20, 2021 - TweetDeck

59 Retweets 35 Quote Tweets  1,(

Kaunting pag-unawa po kasi
kung mayroon lang talaga,
bakit namin hindi ibigay?

\l PRES. RODRIGO DUTERTE

Title: “JUST IN: BAKIT
GANITO NA ANG
NANGYAYARI NGAYON
KAY BONGBONG
MARCOS? LENI
l PACQUIAO ISKO
KALYE(SU 2§ 29 NABIGLA”
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VP Leni Robredo is the President that we need
#Halalan2022 23

HOW THE

SPENT

for COVID-19 response =

\

PPES, COVID-19 testing kits, respirators, and ventilators donated to
hospitals and individuals

assistance to local government units

(molecular laboratory equipment, relief for tricycle drivd

Sur, and the construction of an RT-PCR laboratory)

free shuttle services and dormitories for frontliners, Ceh COURTESY OF FACEBOOK/VP LENI ROBREDO
operations, assistance for LSls, meals for volunteers and

payment for frontliner dormitories, rental fees for buse:

expenses for COVID-19 operations, delivery/transportati

relief items, additional workforce for COVID-19 operatio

rice distributed to families affected by COVID-19 A
PPES, thermal scanners, alcohol, disinfectant sprays, dis

sanitizer foot press dispensers for use of OVP staff in Cq

operations

support for employees exposed to COVID-19 while on dul “ -

hazard pay for regular employees

vegetables, rice and other foodstuffs for community kitd

distribution of locally produced PPEs

hazard pay for contract of service employees

hazard pay for casual/contractual employees -
§ IMPACTLeadershipPH @IMPACTPH2019 aimpactieadershipph

3:03 PM - Jul 10, 2021 from Quezon City, National Capital Region
iPhone

68 Retweets 5 Quote Tweets 277 Likes

-
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“Di naabutan ng mga kabataan.”

"~ na ambag; lah...

“Dilawan sumira ng legacy ni Marcos.”

“Nagahanap ng paraan para i-disqualify
si Marcos."

“I-research niyo na lang.”

“Ginagawa nila ng paraan, maghahanap
ng butas o problema. Tapos ilalabas nila
para masiraan lang.”



&« Tweet

| } Retweeted

Lacson-Sotto say they are neither pro-admin nor
opposition. Can we call them NEUTERS then?

(’“‘3 ABS_CBN News &
36 Retweets 3 Quote Tweets @

READ: Davao City Mayor Sara Duterte-Carpio tells
Vice President Leni Robredo to "avoid involving the
COVID-19 surge in Davao City in her attempt at
politicking." | via

FIATEMENT BY MAYOR INDAY SARA DUTERTE

he Vice President should refrain from giving advice if she knows nothing about what is
appening on the ground. This has been the hallmark of her term as VP, where she puts forth
omments on matters and affairs she lacks understanding and knowledge on and does not
bffer anything helpful to solve a problem. The private sector has been very helpful and has
emendously contributed to the Covid-19 response in Davac City. In addition, The VP should
ot attack the medical community of Davao City as being inactive when they have been
ilently suffering and working tirelessly to help save lives since March of last year. She should
ppen her eyes to the surge of cases in localities all around the world and she might be able to
ay that a surge in cases where 85% of the cases are asymptomatic is primarily identified by
ggressive testing, coupled with tracing and isolation/quarantining.

he VP should aveid involving the Covid-19 surge in Davao City in her attempt at politicking.
here will be a proper time to attack my performance as an LCE in this pandemic if she dares
o run for President.
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RECOMMENDATIONS

Government
constant review update of

election-related policies;
recalibrating media literacy
curricula and programs




RECOMMENDATIONS

Government Media
constant review update of rebuilding news-consuming and
election-related policies; news-engaging audiences by

recalibrating media literacy focusing on communities; take
curricula and programs advantage of diverse audiences
online to surface new stories




RECOMMENDATIONS
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Media

rebuilding news-consuming and
news-engaging audiences by
focusing on communities; take
advantage of diverse audiences
online to surface new stories

Civil Society

engage in digital strategic
communication; use platforms
to open spaces for dialogue
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RECOMMENDATIONS

Government

constant review update of
election-related policies;
recalibrating media literacy
curricula and programs

Platforms

reconsider policies and
governance structures on
democracies in the Global
South; nuanced and
contextualized interventions
that specifically tackle threats
in the Philippines

Media

rebuilding news-consuming and
news-engaging audiences by
focusing on communities; take
advantage of diverse audiences
online to surface new stories

Academics

continuous exploration of the
digital space treating it not only
as a space with its own
dynamics; become more
present in digital media

Civil Society

engage in digital strategic
communication; use platforms
to open spaces for dialogue

Public

consciousness about platforms
and information they consume,
and leveraging the connective
affordance of platforms to
demand accountability
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SCANTO GET A FULL
COPY OF THE REPORT

Jon Benedik Bunquin

Fatima Gaw
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Maria Rosel San Pascual
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