
Maximizing the Digital Space
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Our agenda Who is your research for? What is your goal? The value of
communicating science and research.

Why communicate your research?

Leveraging platforms, telling compelling stories, using humor to
our advantage, and other nifty stuff. 

How do we maximize the digital space?



Who am I?



Luigi Calingasan Conti
BA Psychology in UP Diliman

Units in MA Media Studies



Luigi Calingasan Conti
Startups

Education



The Second Congressional Commission on Education
A Philippine commission tasked to undertake a comprehensive national

assessment of the country's education sector.



Research
communication plays
a big role in my work

In partnership with institutions such as
PIDS, De La Salle University, UPPEJA,
IDInsight, and others.

100+ publications





Who is your research for?

Policymakers Researchers Lay people



What is your goal?

To make informed decisions in
government

Policymakers
To help us understand social behavior

Researchers
To help uplift social welfare

Lay people



Scientific knowledge has a
positive social impact.



Scientific knowledge has a
positive social impact.
Access to education and scientific knowledge is associated with better
health, the empowerment of citizens, and active participation in public
affairs, fostering a more engaged citizenry and improving employability.

Rudolph J. L., Horibe S. (2016). What do we mean by science education for civic engagement? Journal of Research in Science
Teaching, 53, 6805–6820.

Silk K. J., Nazione S., Neuberger L., Smith S., Atkin C. (2012). Investigating the impact of message format, involvement, scientific
literacy, and education on attitude toward reducing cancer risk through regulation. Journal of Cancer Education, 27(1), 172–178.

Buslón, N., Gairal, R., León, S., Padrós, M., & Reale, E. (2020). The Scientific Self-Literacy of Ordinary People: Scientific Dialogic
Gatherings. Qualitative Inquiry, 26(8-9), 977-982.



We used to think of the gap between developed and less-
developed countries to be an object gap—the lack of
capital. And we now realize that is one of the factors, but
there's another factor that's very, very important, which is
the gap in knowledge. And closing that gap is one of the
most important strategies for development. 

— Joseph Stiglitz
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Go where your
audience/s
is/are.
Social media platforms are not
homogeneous: different
platforms have different
demographics.

Percentage of Filipino internet users aged 16 to 64 who use each
platform each month (Source: GWI)



@edcom2ph



Why TikTok?
Simple: most of our younger audience (i.e. students and teachers) are
there.



68%

Why TikTok?
Simple: most of our younger audience (i.e. students and teachers) are
there.

Filipinos aged 16-64
consider TikTok their most-
used social media platform

3rd
most popular social media

platform in the country, with
9.7% saying it’s their

favorite

40 hours
46 minutes
average time per month

that active users spent on
TikTok

(Android, July 1-Sept 30, 2023)



Digital is not
necessarily social.
Don’t be limited with social media. Utilize all
tools at your disposal (i.e. newsletters, website
platforms, blog posts, etc.)







Think differently.
Scientific communication is fundamentally different from communication with the
general public. Science communicators focus on effective storytelling, which
often has a different flow and structure from the writing used in scientific
articles.



Hut, Rolf & Land-Zandstra, Anne & Smeets, Ionica & Stoof, Cathelijne. (2016). Geoscience on television: A review
of science communication literature in the context of geosciences. Hydrology and Earth System Sciences. 20.
2507-2518. 10.5194/hess-20-2507-2016. 

Scientific communications typically
start with details, then increasing in
breadth towards the conclusions. 

In the inverted pyramid, conclusions
(the bottomline) are presented first,
followed by further details (narrowing
down of the triangle). 

Usual communication by scientists

Communication with the general public



Tell compelling stories.
Stories come in all shapes and sizes.







 Break down the graph in a step-by-step description.1.
 Try to anticipate what the audience might be wondering: should I focus on those “ripples” I see in the plot; is
the downward trend the point of the graph; and is the steepness of the plot important?

2.

Every Graph Tells a Story: Teaching Tips, Wasserman, E. (2019) Retrieved from https://ctl.wustl.edu/every-graph-tells-a-story-teaching-tip/



 Write a short, descriptive title for the graph.1.
 Illustrate the axes individually, and describe their units and trend. (Taking time to do this allows us to take in
the graph, in parts.)

2.

 Describe the shape, focusing on the part(s) that communicate the story.3.

Quick exercise



“Here is a graph of the loss of mass of the Greenland ice sheet over time.” (title)

“Along the x-axis is time in years shown from 2002 to 2017. The y-axis has a negative
scale in billions of metric tons of ice. These numbers are negative because they start
from 0 (in 2002) and decrease with time.” (axes description)

“The Greenland ice sheet has been losing mass between 2002 and 2017. There are
ripples in the plot, reflecting the seasonal loss of ice in summer and gain in winter, but
those aren’t our focus. What’s important here? Note, the ice sheet decreases slowly at
first (2002 – 2005), but there is more mass loss (we’d say ‘the rate of mass loss
increases’) from about 2005 – 2012. It appears to be a little less steep between 2012-
2017 – so maybe this process is slowing down – but we’d need more data to be
certain.”

Every Graph Tells a Story: Teaching Tips, Wasserman, E. (2019) Retrieved from https://ctl.wustl.edu/every-graph-tells-a-story-teaching-tip/



What is
this axis?



What is
this axis?



What does
this shape
tell you?





Empathize.
Know what your audience needs to hear.











Speak with your audience.



Speak the
language.



Speak the
language.







Speak with your audience.
Not just to.



Digital technologies have
drastically changed science
communication.



Digital technologies have
drastically changed science
communication.
The public no longer merely consume science-related information but
participate and generate their own content. 

Scientists are no longer dependent on journalists as gatekeepers to
spreading relevant information. 

Taddicken, M. and Krämer, N. (2021). Public online engagement with science information: on the road to a theoretical
framework and a future research agenda JCOM 20(03), A05.









You’d be surprised at how
humor goes a long way in
social media.

Don’t be
afraid to poke
fun at your
findings.







Learn.
Leverage digital platforms’ capacity to measure data, then analyze.







Be open to new opportunities.
The internet is constantly evolving.





Our agenda Who is your research for? What is your goal? The value of
communicating science and research.

Why communicate your research?

Leveraging platforms, telling compelling stories, using humor to
our advantage, and other nifty stuff. 

How do we maximize the digital space?



How do we maximize the digital space?

Communicating with the
general public is different than
with your colleague.

Think differently.

Stories come in all shapes and
sizes. Empathize.

Tell compelling
stories.

Take advantage of everything in
your digital toolkit.

Go where your
audience/s is/are.

Not just to. The digital world is
a two-way stream.

Speak with your
audience. Leverage digital tools’ capacity

to measure, then analyze. 

Learn.
Know what your audience
needs to hear.

Empathize.



Thank you.

communications@edcom2.gov.ph
luigi.conti@outlook.com


