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“if scientists ever had the choice to remain 

above the fray, they no longer have this 

luxury” - Pielke, 2007



science in society

science with society



deficit model

dialogic model

participation model



https://clra.in/
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science
communication



“People are dying because we can’t 
communicate in ways that allow us to 

understand one another. That sounds like 
an exaggeration, but I don't think it is.”

-Alan Alda









Digital is

• multimodal

• interactive

• ubiquitous

• immediate

• non-linear



TRENDS

Digital opens the door for Open Science



TRENDS

Digital opens the door for Open Science
• speed and access

• Issues of: 

⚬ speedy publication (ie preprints), credibility and trustworthiness 

(methodological rigor)

⚬ corresponding responsibility for transparency

• enhances visibility

⚬ embrace unique advantages

⚬ localize - account for sociocultural complexities and related intersectionalities



TRENDS

Digital makes room for SHIFTING AUDIENCES



TRENDS

Digital makes room for SHIFTING AUDIENCES
• unpredictable identities

• fading boundaries (ie professional and private)

• ACTIVE participation



TRENDS

Digital changes SCIENCE-POLICY INTERFACE



• more frequent, transparent and reliable 

• shift to more co-creative/interactive formats

• shorter and more visual media

⚬ importance of narrative
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“The background noise gets louder[ in the field of digitalisation, 

and in the entire STEM field], therefore there is a growing need 

to communicate in a clearer, simpler, more engaging way” (Szüdi

et al., 2022b).
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“The background noise gets louder[ in the field of digitalisation, 

and in the entire STEM field], therefore there is a growing need 

to communicate in a clearer, simpler, more engaging way” (Szüdi

et al., 2022b).

“Key figures do

not tell the complete story, so 

it is important to find a 

narrative.”
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is storytelling

Communication



Effective stories are

• Memorable

• Entertaining/Palatable

• Support relationship building

Rochester Institute of Technology, Storytelling in the Workplace Course 









image from CDC website







https://www.who.int/philippines/news/feature-stories/detail/uhc-act-in-the-philippines-a-new-dawn-for-health-care



ON COMMUNICATION AS CULTURE

LIFE photograph collection.
Photographer: Jack Birns

Jam Sta Rosa, AFP

Stories are how we view the world

Stories are how we live in the world



@ingridmespi

EMAIL 

cingridmespi@gmail.com

WEBSITE

ingridmespinosa.wordpress.com

TO SEE MORE OF MY WORK, 
VISIT MY SOCIALS

Keep in touch!
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